
E M I L Y  D E N T O N
C O M M U N I C A T I O N S  P O R T F O L I O



P R E V I O U S  C L I E N T S  &
P R O J E C T S  I N C L U D E



M O B I L E  G A M I N G  S T U D I O

P E O P L E F U N

PeopleFun i s  a  leading mobi le  gaming s tudio  whose
products  inc lude Wordscapes ,  a  #1  mobi le  word game,  and
other  top-chart ing internat ional  mobi le  games.

As  the so le  member  of  the market ing team for  the ent i re
company ,  I  s t rategize ,  p lan ,  and execute a l l  content
market ing ,  branding,  and soc ia l  media in i t iat i ves ,  as  wel l
as  support ing product  management  and user  research.  Th is
inc ludes  month ly  edi tor ia l  content  ca lendars  and
corresponding analy t ic  reports ,  graphic  des ign ,
copywr i t ing ,  ed i t ing ,  and dr iv ing overa l l  market ing goals .

A long wi th  dai l y  soc ia l  content  for  the s tud io  and i t s
mul t ip le  un iquely  branded products ,  I  ensure brand
cons is tency in  a l l  pr int  and d ig i ta l  venues .  I  a l so
col laborate wi th  each team to adjust  market ing s t rategy
accord ing to  the i r  data-dr iven goals .  



I n  2022,  I  in i t iated and
executed brand gu ide l ines ,
inc lud ing establ i sh ing brand
voice and tone and wr i t ing
brand va lues  f rom scratch.  I
a l so  wrote new webs i te  copy
and updated the PeopleFun
webs i te  us ing the ex is t ing
template to  ref lect  the new
brand goals .

S T U D I O  M A R K E T I N G  +  B R A N D I N G



B R A N D  G U I D E L I N E S  –  E X C E R P T S



B R A N D  G U I D E L I N E S  –  E X C E R P T S



C O M P A N Y - W I D E  P R E S E N T A T I O N S

Each quarter ,  I  p resent  an update on the company ’s  communi ty
in i t iat i ves  to  a company-wide audience.  Us ing v i sua l ,  wr i t ten ,
and spoken s toryte l l ing sk i l l s ,  I  keep the company informed and
uni f ied in  i t s  miss ion.



C O M P A N Y - W I D E
P R E S E N T A T I O N S :  E X C E R P T S



S T R A T E G Y :  G A M E S

For  the gaming products ,  I  deve loped a s t rategy to  meet  our
p layers  where they  are –  the demographic  i s  pr imar i l y  on
Facebook –  and created soc ia l  content  p i l la rs  of  game events
and updates ,  addi t ional  game content ,  and communi ty .

C O N T E N T  S T R A T E G Y  A N D  C A L E N D A R
F O R  W O R D S C A P E S



N O N - P R O F I T  O R G A N I Z A T I O N

E D U C A R E

EDUCARE i s  a  non-prof i t  organizat ion dedicated to
enr ich ing the l i ves  of  caregivers  th rough profess ional l y
cer t i f ied educat ion and t ra in ing.

A longs ide p lann ing,  c reat ing ,  and car ry ing out  a l l  soc ia l
media in i t iat i ves ,  I  was in  charge of  a l l  communicat ions
throughout  the organizat ion ,  both  interna l  and externa l .
Th is  inc luded t rans i t ion ing the company through a complete
rebranding process .  

Other  d ig i ta l  pro jects  inc luded integrated content
calendars ,  emai l  communicat ions ,  web copy and graphics ,
b log wr i t ing ,  and webpage des ign.



S T R A T E G Y

I n  September  2018 ,  EDUCARE had very  l i t t le  soc ia l  media
presence and no content  s t rategy or  schedule .  At  th i s  t ime I
jo ined the organizat ion and took charge of  a l l  communicat ions ,
inc lud ing launching p lanned,  cohes ive soc ia l  media campaigns .

GOALS:  
Organica l l y  reach 1000 l i kes
speci f ica l l y  wi th in  the DFW area
Increase post  engagement
Prov ide informat ion and resources
Dr ive  event  regis t rat ions

To achieve these goals ,  I  deve loped a content  s t rategy centered
on prov id ing our  target  demographic  of  DFW caregivers  wi th
outs ide news and resources  a long wi th  or ig ina l ,  insp i rat ional
(and shareable)  messages.

Th is  bu i l t  a  sense of  author i ty ,  t rust ,  and communi ty  around the
organizat ion ,  ra is ing shares ,  l i kes ,  and therefore event  sa les .



R E S U L T S

L I K E S

Added 107 DFW local ,  o rganic  l i kes  within  30 days ( 14% increase)
and 327 within  one year  (43% increase)

E V E N T  R E G I S T R A T I O N S

Successfu l l y  promoted 6  events ,  wi th  combined registrat ion
numbers of  1 , 146 and  revenue of  $68,000

S U C C E S S F U L
E V E N T S

T I C K E T S
S O L D

T O T A L
R E V E N U E

$68K1,1466



M A R K E T I N G  &  F U N D R A I S I N G  A G E N C Y

D U N H A M + C O M P A N Y

Dunham+Company i s  a  market ing and fundra is ing agency
serv ing internat ional ,  mul t i -mi l l ion  do l lar  non-prof i t  c l ients
through integrated content  s t rategy and campaigns .

As  a Dig i ta l  Content  Coord inator  wi th in  the agency ,  I
s t rategized and managed product ion for  up to  8
s imul taneous  c l ients ,  inc lud ing year ly  content  overv iews ,
month ly  content  s t rategies ,  and dai l y  soc ia l  media content .  

Other  d ig i ta l  pro jects  inc luded paid Facebook advert i s ing ,
emai l  communicat ions ,  web ads ,  branding overv iews ,  A/B
test ing ,  analy t ics  reports ,  and webs i te  management .



S T R A T E G Y  &  S T A T I S T I C S

Dunham+Company serves  g lobal  c l ients  th rough s t rategic  market ing
and fundra is ing pro jects ,  both  d ig i ta l l y  and through t radi t ional
d i rect  mai l .  My ro le  was to  create and dr ive  content  s t rategy ,
act ive ly  managing a l l  d ig i ta l  pro jects  at  each s tep and fac i l i tat ing
product ion.  

GOALS:  
Complete and schedule  a l l  content  at  least  2 months  in  advance
Dr ive fundra is ing by  ra is ing soc ia l  engagement
Prov ide re levant  and impactfu l  in format ion and resources
F ind innovat ion wi th in  the month ly  topics  and content  ca lendars

E X A M P L E  M O N T H L Y  W E B  R E P O R T



S O C I A L  M E D I A  S T R A T E G Y

S O C I A L  M E D I A  C O N T E N T  C A L E N D A R



R E S T A U R A N T  G R O U P

D R G  C O N C E P T S

DRG Concepts  owns and operates  a growing co l lect ion of
restaurants  in  the DFW area,  ranging f rom fast  casual  to
upscale  d in ing.  

As  the Market ing Associate I  c reated and scheduled
content  for  a l l  restaurant  locat ions  and the corporate
accounts .  I  c reated ind iv idual  content  ca lendars  based on
seasonal  promot ions ,  local  events ,  and nat ional  ho l idays .  

Other  d ig i ta l  pro jects  inc luded indust ry  t rend reports ,
emai l  market ing ,  b log wr i t ing ,  and on l ine guest
re lat ions/communi ty  management .  



COPYWR I T I NG



T I E - I N  P R O M O T I O N A L  P L A N  W I T H  A  L O C A L
N O N - P R O F I T  O R G A N I Z A T I O N

I N T E G R A T E D  P R O J E C T S



M A R K E T I N G  &  B R A N D I N G  A G E N C Y

B L A C K  B O O K  I N K

Black  Book Ink  i s  a  creat ive  market ing & branding agency
serv ing local  and internat ional  c l ients .

In  my Content  Creator  & Copywr i ter  ro le  I  worked
s imul taneous ly  on 15  d iverse l i festy le  brands ,  becoming an
expert  in  pr ior i t i zat ion and t ime management .  Th is  was my
int roduct ion to  s t rategy and content  p lann ing,  as  wel l  as
expert l y  ut i l i z ing d is t inct  brand vo ices .  

A long wi th  creat ing dai l y  soc ia l  media content  for  a l l
c l ients ,  other  d ig i ta l  pro jects  inc luded web ads ,  emai l
market ing ,  e-commerce product  descr ipt ions ,  and b log
wr i t ing.



C L I E N T  B L O G S

C O N T E N T



COPYWR I T I NG



CON T AC T

em i l y r o s e d e n t o n @ gm a i l . c o m
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